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Secretary-General Guterres and participants of the Summit of the Future,

Thank you for the opportunity to submit input to the UN Global Digital Compact. Our core
mission at Google is to organize the world’s information and make it universally accessible and
useful. We believe that many of the challenges of our era can only be effectively addressed by
global collaboration across borders. Whether it’s a pandemic, climate change, or the health of
the global economy, we live in an interconnected world in which international organizations like
the United Nations, governments, civil society, and private sector businesses like Google must
work together to tackle humanity’s collective
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significant barrier to international trade, with a particularly pernicious effect on small businesses,
which lack the resources to navigate an array of conflicting rules. And it discriminates against
emerging markets, as new products become harder to launch and scale on a fragmented
Internet to all markets.

In particular, we’re seeing a number of governments take actions to crack down on the free flow
of information and ideas, increase government surveillance, and restrict access to cross-border
internet services under the banner of “cyber-sovereignty.” In the most extreme cases, certain
governments have leveraged technology to silence critical voices and conceal human rights
abuses. Google actively works to maintain global access to its services, contributes to core
internet standards, and continues to develop tools to expose and oppose internet shutdowns
and cyber-attacks, but effectively countering the growing trend of digital censorship will take a
multistakeholder, intergovernmental effort. As the UN Global Digital Compact and other
international efforts like the Declaration for the Future of the Internet take shape, Google
believes that discussions should be grounded in a few common principles:

● First, governments and international organizations should strive to agree on common
standards to guide the development of new rules for digital technologies, so that
consumers have consistent protections across borders and access to digital tools.

● Second, governments and international organizations should strive to increase
interoperability between national digital rules (as we have seen with the US-EU Data
Privacy Framework and the Global Cross Border Privacy Rules).

● Third, governments and international organizations like the UN should commit to
intergovernmental regulatory dialogue to ensure that new rules strengthen shared values
- the GDC is an excellent opportunity for such dialogue.

● And fourth, governments and international organizations should abide by core open
trade principles like non-discriminatory approaches to regulation that do not single out
foreign companies.

2) Respect human rights (SDG 16)

In their first letter to shareholders, our founders highlighted Google’s mission to “develop
services that significantly improve the lives of as many people as possible.” This vision
continues to guide Google. From Search to YouTube, Gmail to Google Maps—we’ve worked to
ensure that our products increase access to information, help people connect with one another,
and amplify opportunities around the world. In doing so, Google’s business, products, and
technology have long had implications for the advancement of global human rights, and we
have had a stake in the conversations around the intersections of human rights and digital
governance.

Google is guided by internationally recognized human rights standards, and we believe that the
future of the internet must be founded on them too. We are committed to respecting the rights
enshrined in the Universal Declaration of Human Rights and its implementing treaties, as
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https://www.whitehouse.gov/wp-content/uploads/2022/04/Declaration-for-the-Future-for-the-Internet_Launch-Event-Signing-Version_FINAL.pdf
https://www.commerce.gov/global-cross-border-privacy-rules-declaration
https://about.google/intl/en-GB/human-rights/#:~:text=We%20are%20committed%20to%20respecting,Initiative%20Principles%20(GNI%20Principles).




https://blog.google/documents/96/Google-Whitepaper_V5.pdf/
https://blog.google/documents/96/Google-Whitepaper_V5.pdf/
https://portulans-2022.web.app/2022/what-ifs
https://ai.google/principles/








https://www.weforum.org/whitepapers/global-principles-on-digital-safety-translating-international-human-rights-for-the-digital-context/#:~:text=The%20principles%20aim%20to%20advance,and%20societal%20efforts%20and%20innovations.


provide a number of helpful reference points. The Principles aim to advance digital safety in a
rights-respecting way, drive multi-stakeholder alignment, and enable positive behaviors and
actions across the digital ecosystem. In addition, the EU 2022 Code of Practice on
Disinformation, which Google and 30+ other companies and organizations have committed to,
serves as another helpful, multilateral reference point that incorporates constructive input from
stakeholders. In addition to this, the Christchurch Call serves as yet another example of
governments and tech converging to strengthen joint responses to online terror events. The
Christchurch Call is a community of over 120 governments, online service providers, and civil
society organizations acting together to eliminate terrorist and violent extremist content online
and one in which we played a leading role. Lastly, the Global Network Initiative (GNI) could also
help to inform the UN’s work moving forward. The GNI Principles and Implementation
Guidelines provide an evolving framework for responsible company decision making in support
of freedom of expression and privacy rights. Google is an active member and the GNI Principles
are taking root as a global standard for human rights in the ICT sector.

Our approach to information quality

There are inherent tensions that come with fulfilling our mission to organize the
world’s information and make it universally accessible and useful. We must strike a careful
balance between the free flow of information, safety, efficiency, accuracy, and other competing
values and we hope that our approach will be accurately reflected in any future UN Code of
Conduct to Promote Integrity in Public Information and the UN Global Digital Compact.

To help inform both processes, we would like to highlight that the product, policy, and
enforcement decisions we make in this complex environment are guided by a set of
considerations that are consistent across the spectrum of our products and services:

● Value openness and accessibility: We aim to provide access to an
open and diverse information ecosystem. But that does not mean that
anything and everything goes on our services. Removal of content is an
important lever we use to address information quality.
However, it is not the only lever at our disposal, and we use it
with caution, particularly in the context of Search. We believe that a
healthy and responsible approach to supporting information quality
should aim toward keeping content accessible.

● Respect user choice: Users who express an intent to explore content
that is not illegal or prohibited by our policies should be able to find it,
even if all available indicators suggest it is of relatively low quality. We
set a higher bar for information quality where users have not clearly
expressed what they are looking for.

● Build for everyone: Our services are used around the world by users
from different cultures, languages, and backgrounds, and at different

https://digital-strategy.ec.europa.eu/en/policies/code-practice-disinformation
https://digital-strategy.ec.europa.eu/en/policies/code-practice-disinformation
https://www.christchurchcall.com/
https://globalnetworkinitiative.org/gni-principles/
https://globalnetworkinitiative.org/implementation-guidelines/
https://globalnetworkinitiative.org/implementation-guidelines/




7) Promote the use of technology in ways that advance sustainability (SDGs 6, 7, 11,
12, 13, 14, 15)

As Secretary-General Guterres said, “Looking to the future, two seismic shifts will shape the
21st century: the climate crisis, and digital transformation.”

In our founding decade, Google became the first major company to be carbon neutral. In our
second decade, we were the first major company to match 100% of our annual electricity use
with renewable energy. By 2030, we aim to be the first major company to operate on 24/7
carbon-free energy. But this alone is not enough.

Beyond Google, a grid powered by clean energy will reduce a major source of greenhouse gas
emissions and unleash sustainable innovation in other parts of our economy, like electrification
of the transportation sector. This is good for the planet, good for people, and good for business.

But for us and other companies to realize this future, we need to galvanize investment and
modernization of the world’s energy infrastructure, continue to tackle misinformation on climate
change, and accelerate the sharing of technology, methods, and funding to help all people
transition to resilient, carbon-free systems.

Digital efforts will play a key role in this energy transition. We stand committed to helping
organizations around the world accelerate advances in climate information and action, driven by
open data, AI, machine learning and other digital tools, and support efforts to facilitate
collaboration worldwide.

8) We must protect data and ensure portability (SDG 9)

Data portability is fundamental to promoting consumer choice and data protection. We believe
data portability is a secure way to foster innovation and competition among digital service
providers. When people can easily switch to a new product or service, without the fear of losing
access to their data, companies are encouraged to provide the best possible services to win
over new users. For over a decade, Google has offered its users data portability – the ability to
take your Google data with you, even if you are no longer using a Google service.

We believe data portability rules should follow three key principles:

● Put people first. Data portability supports competition by empowering consumers.
Supporting standards for the most common data types will accelerate innovation in
products that have a high value for consumers — including services for photos, playlists
and contacts.

● Require exportability. Platforms that allow people to import their data should also allow
them to export it. This encourages people to try new services without the risk that they
will lose their data. Consumers will be more likely to try something new if they know they
can change their mind.




